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pilch & barnet

leaders in destination marketing

Pilch & Barnet knows
destination marketing.
Over the past 11 years, we've
developed brands and executed
marketing campaigns for more
than 100 communities, counties,
regions and organizations.

We are good at
what we do

and we love doing it. @
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Recent Facebook
T I—I E contest for Middleton
FRU’Té fan numbers by
nearly the total student
enrollment at UW-Madison! O F O U R
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posts for
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Population of That’s 12 times a day!
Boulder Junction, WI: 1’000’000 |

960 VISITORS

IN 2011 ALONE
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THE OVERTURE cenren THE STATE CAP

IN A TYPICAL WEEK
THE P&B TEAM AVERAGES...
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27 TRIPS To LoCAL RESTAURANTS FOR LUNCH

* COUNTING PETS FORCED
TO WEAR JERSEYS

34 TRIPS To LoCAL CofFFEE SHOPS

WALT!

We have 2 ERIKAS (E1and E2) and
2 ALS (Girl Al and Boy Al)

WE OWN 40 PETS »»» 2> 26 FISH
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